
We appreciate the amount of time and commitment owners contribute to the study and we are constantly
thinking up ways to make it easier and quicker for owners to participate. We value owner feedback and try
to take on board as many comments as possible which we feel will help all dog owners take part. One such
piece of feedback was that you find drop-down list answers more difficult to navigate. Therefore, we are
reducing the number of drop-down list responses, making these tick boxes instead.

You may have noticed recently that your Dashboard has undergone a makeover.
(As always your Dashboard is best viewed on a computer so should not be completed on a phone; doing so
may affect the appearance of your Dashboard as well as the ease and speed of completing questionnaires.)

• To make questionnaires easier to find we have moved the ‘My dogs’ surveys’ section to the left of your
Dashboard, allowing you to see if there are any questionnaires in the ‘Ready to start’ or ‘Part
completed’ sections. Our questionnaires are not designed to be completed using mobile phones, but
are fully accessible using laptops, desktop computers or tablets.

• To help the Generation Pup team look into your queries more swiftly, we have added your ‘Dog ID’ and
‘User ID’ numbers to your Dashboard. We often add ID numbers to paperwork we post to you but if you
need to get in touch with us, or misplace any paperwork, you can now reference your dog and user ID
numbers by visiting your Dashboard.

• If you have recently changed your address, phone number, or email address you will now find labelled
links at the top of your ‘My details’ section of the Dashboard. Simply click and change your contact
details to ensure they are up to date. You can also tell us about other changes to your household such
as: Number and type of occupants, change in house type or area (e.g. city to countryside), change in
pets joining/leaving, change in health, change in education or household salary, simply click on the
‘About my household’ questionnaire in the ‘My details’ section or contact us directly.

Thank you very much!
We are extremely grateful to everyone who has signed up
to take part in Generation Pup and who continues to
complete questionnaires, provide pedigree, microchip and
vaccination records.

We would also like to say THANK YOU to all who have expressed an
interest in the project, helped us spread the word and to the Dogs
Trust welfare grants committee for funding this study.
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Can you help us advertise Generation Pup?
We are looking to find veterinary practices, dog breeders, trainers, behaviourists, and members of dog groups that
are willing to help us recruit puppy owners. If you are able to display our posters or give out flyers, please get in
touch via email or phone and we will send you free recruitment materials.



The Generation Pup Team are very excited to now be
recruiting puppies from the Republic of Ireland!

The project officially launched in the Republic of Ireland on August 14th
to an immediate surge of interest from the Irish media. Our colleagues
at Dogs Trust Ireland appeared on the 9pm RTÉ news to speak about
Generation Pup, and the project was featured in three national
newspapers, on five radio stations, and in multiple pieces online!

Our very first Republic of Ireland puppy was actually adopted from the
Dogs Trust Dublin rehoming centre! Gorgeous Gus is pictured to the
left. Gus’s owner had these lovely words to share with us; “We
collected Gus on Sunday the 12th of August and since then he has
brought so much happiness and fun into our home. He is a very happy
pup and is full of energy and excitement. He loves his cuddles and his
favourite place to sleep is at my feet with his head resting on my foot.
He has learned to walk really well on his lead and he is so clever. We
are so grateful to The Dogs trust for letting Gus become part of our
home. We are so proud that Gus was the first to sign up for Generation
Pup and I hope many more sign up soon.“

We are so very grateful for the phenomenal welcome and abundant
support that we have received in the Republic of Ireland. The luck of
the Irish is definitely now with Generation Pup!
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The Generation Pup Team has been busy raising awareness about our
research amongst the veterinary community and other organisations.
The following events were attended during the last six months:

• Association of Shelter Veterinarians Conference (February 2018). Presentation by Dr Rachel Casey;
“Puppy acquisition behaviour – preliminary data from the ‘Generation Pup’ birth cohort”.

• Society of Veterinary Epidemiology and Preventive Medicine Congress (March 2018). Poster
presentation by Dr Jane Murray, which can be viewed at here - http://ow.ly/CLoY30m14TU.

• British Small Animal Veterinary Association (April, 2018). A clinical research abstract oral
presentation by Dr Jane Murray; “Preventative health care plans reported by a cohort of puppy
owners”, J.K. Murray, M. Lord, R.H. Kinsman, S. Tasker, T. Knowles, and R.A Casey.

Can you save us postage?
We are now able to accept completed Vet Consent forms or sets of Vet Cards via email. If you have the ability to
scan or photograph the paperwork we send you and return it to us by email then please do so. All emails should
be sent to generationpup@dogstrust.org.uk. We would greatly appreciate this as it saves the project postage fees
and means we have your details quicker.



We have launched Fun Facts! See our July Fun Facts below! Each month,
we design an infographic to share some of our data with you. Each
infographic will have a theme, for example where do our puppies live or
what types of games do our puppies play?

We are planning to post a new infographic each month, so keep an eye out on our social media pages and check
the results tab on our website to get the latest fun facts from the study.

You can find all of our previous posts here: https://generationpup.ac.uk/results/ 

We are so very grateful for the phenomenal welcome and abundant
support that we have received in the Republic of Ireland. The luck of
the Irish is definitely now with Generation Pup!

Would you like your dog to 
be the next Generation Pup 

Dog of the Month?

If you own a Generation Pup dog
and would like to be considered
for next month’s Dog of the
Month, please email us a photo
and a short description of your
pooch! Alternatively, you can
send entries via Facebook
messenger if you have liked our
Facebook page!

Check our Facebook and Twitter
pages at the start of each month
to see the monthly winner!

Follow us:
Facebook.com/generationpup
Twitter.com/generationpup
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Raine

All owners are invited to enter this competition, by emailing us at
generationpup@dogstrust.org.uk with the subject header “Radley
backpack competition” and their answers to these three questions:

1) What motivates you to complete our surveys?

2) What do you wish we would change?

3) What is your User ID number? (This can be found on your dashboard,
https://survey.generationpup.ac.uk)

The prize will be awarded to an owner who will be randomly selected from
all owners who submit an answer to all three questions by 9am 16th
October 2018. (No more than one entry per owner). The owner listed with
the User ID number detailed for answer (3) will be contacted by the
Generation Pup team on 17th October by email (or letter if we do not have
your email address on file). Please be assured that no contact details will
be passed to Radley, who are donating the prize. Good luck!

Radley have very kindly donated a backpack
(designed specifically for dog owners) as a prize
for our next competition. Further details about
the bag and competition rules are available at:
http://ow.ly/4l3v30m17gd.
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The Generation Pup research team have been reviewing the
proportion of surveys that owners complete at different timepoints.
The table below provides a summary of questionnaire completion
rates for four of our early surveys.

Thank you to everyone who has completed their surveys – please look out for our prize draws and holiday
discount offers as we would love to increase the percentages shown above.
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Need to get in touch?
Email us at generationpup@dogstrust.org.uk

Call us on +44 (0) 7434 843 460

Registered Charity Numbers: 227523 & SC037843

Age of dog
Number of fully completed surveys as a proportion of surveys 

that have been available to owners on their dashboard %
16 weeks 820/1277 64.2
6 months 529/986 53.7
7 months 442/845 52.3
9 months 277/529 52.4

Finding recruits for Generation Pup is a vital part of the success of
the project. That is why we created a short film to help spread the
word about the project. Back in June, this film was unveiled. If you
haven’t already watched the video, you can view it here – http://ow.ly/1Ekd30m171Z.

This video (featuring some fabulous Generation Pup dogs) is currently on display in veterinary practices across the
country. Keep a look out for it if you visit your local veterinary practice soon!

If you know someone who has just got a puppy or is planning to get one, we would appreciate it if you 
could please share our film or this newsletter with them.

Last year, we sent all our lovely participants a Christmas card in the
post. This year we are planning on sending a Christmas email instead.
This was a tough decision for us, but the Generation Pup team are
keen to be sustainable where possible. If, however, you simply can’t
live without a Generation Pup Christmas Card on your mantelpiece,
please do let us know (by the 1st November 2018) and we will send
you a card in the post.

Like last year, if you own a Generation Pup dog and would like a photo of your dog to be
considered for inclusion on our 2018 Christmas email or our Advent Calendar (displayed on
social media), then please email a photo to generationpup@dogstrust.org.uk by 15th October.

Rules: maximum of one photo per dog, no outfits or fancy dress please, and any dogs
photographed outside must have a collar and tag on. We REALLY love this part of our job!


